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•Increase social media reach

•Increase social media engagement

•By making your product/service visible to online users

you create traffic to your web platform and build profile.



•Mobile and desktop

•Can assume broadband but tune file sizes to best case

•SCORM 1.2 to ensure LMS compliance with mpg4, wav,

•html5 and click/touch operations coded



Insights

IG Shop

Other Features

Linktree/Milkshake

Ads

Professional Dashboard



• Impact measurement
• Understand audience 
• Only appears after 
100 followers

• More effective 
content planning

To be able to identify 
what your audience 
likes/engages with the 
most to improve your 
Instagram strategy
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Consider the locations and 
age groups behind your 
views.  

What content preferences 
do they have?

How do you align your 
posts to gather them as 
followers?
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Comments

Likes

Forwarded/Sent 

Bookmarked



An Instagram Shop is a 
brand’s customizable digital 
storefront, which allows 
customers to shop right from 
your Instagram profile. Think 
of it as a landing page where 
users can discover or browse 
all your products.  

It’s called and IG Shop.



Remember: 

IG Shops have no in-app 
financial transaction tools

And your shop must contain 
product listings that available 
for direct purchase from your 
website.



Select price per day (as low as RM6)
Select duration (how many days)
Select Age, Gender and Location of Target
Select type of actions wanted (followers, reach, interactions)     

Then add preference of target (parents, sports, football etc).

Instagram Shopping ads leverage 
people’s existing behavior by allowing 
them to “tap the tag” for more 
information about your featured product 
and how to purchase.



An Instagram Shop is a 
brand’s customizable digital 
storefront, which allows 
customers to shop right from 
your Instagram profile. Think 
of it as a landing page where 
users can discover or browse 
all your products.  

It’s called and IG Shop.



:

Milkshake is the mini-website builder for mobile-
optimized Insta websites.

See example https://www.instagram.com/kau.ok.tak/

Linktree allows you to create a personalised and 
easily-customizable page, that houses all the 
important links you want to share with your audience

See example https://www.instagram.com/kau.ok.tak/

https://www.instagram.com/kau.ok.tak/
https://www.instagram.com/kau.ok.tak/


Story highlights (Make stories last longer)
Reels (30 seconds video)
Guides (Longer words - 3 types: Posts, Products, 
Place)
IGTV (longer than 1 minute)
Tagged

Important to maintain Instagram algorithm!

https://www.Instagram.com/mosseryco// m.com/mosseryco/

https://www.instagram.com/mosseryco/
https://www.instagram.com/mosseryco/




Insights

Marketplace

Host long Live sessions



Makes sure to create a Facebook page
Functions similarly to Instagram Insights
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Cheaper for larger reach
Can compare performance with other pages

Difference from Instagram insights Insights gives you 
aggregated information 
about two groups of people 
– people connected to your 
Page and people on 
Facebook – so you can 
create content that 
resonates and easily find 
more people like the ones 
in your current audience.



In



Forum Workshop

-possible to use ZOOM then live streamed  on Facebook

Selling/Promotion

-creates urgency

-Other viewers influence

Similar to Instagram

Has ads (cheaper than Instagram for larger crowd)
Has FB stories
Has Marketplace/Shop
Captions/Tagging/Hashtags equally important

Unlike Instagram

Links are clickable (no need of linktree/milkshake)
No story highlights
Can reshare posts
Accounts are different from pages



What is Twitter?                               Fleet

Trending Spaces
Quote tweet/Retweet



• Fast, controversial, heavy 
community support (loves social 
causes), emotional

• Each tweet/post can only be max 
280 characters (about 40 words)

Visuals less appreciated
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X



Trending page - switch to location-based
Compared to IG and FB, TW is very fast-paced
It is one of the fastest place to get popular and 
cancelled

Retweet -> similar to sharing post on Facebook



Stories expire after 24 hours



•Somewhat similar IG Live but is audio 
only (exactly like Clubhouse)

•Only appear after 600 followers



Articles/Reports/News – Featured

Partnerships 

What is LinkedIn?

Personal Vs 
Company Page

Invite connections Professional/Educational/Motivational

Interns/Employees (Jobs)



• https://www.linkedin.com

• A professional version of Facebook

• Mostly shares on business insights and 
motivational content.

• Posts are meant to be long and usually 
intellectual

• Best place to secure corporate 
sponsorship and partnership (B2B

Cc
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C

Company pages are business focused
Personal pages are more like a daily life timeline



Company Page Features

•Less tools than FB and IG
•Invite connections
•Insights

• Visitors
• Followers
• Updates
• Employee Advocacy

•Post Jobs (Free/Promoted)
•Events

•Showcase Page
•https://www.linkedin.com/company/adobe



In



In



Testimonials 

Referral/ Holiday Promotions

Accessibility & Inclusivity

Awareness 
(Infographic/Videos)

Behind the scenes

Events/ Event Collaboration -
showcase, (IG, FB, TWT) live, 
forum, trial workshops (the 
free stuff), highlight video
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C

https://www.instagram.com/p/CGkO2vJp1qx/?utm_source=ig_web_copy_link

https://www.instagram.com/p/CGkO2vJp1qx/?utm_source=ig_web_copy_link
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The LinkedIn Events feature allows members easy way 
and join professional Events that interest them, such as 

meetups, online workshops, seminar
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C Multiple languages
Alternate text



•Add QR code to packaging

•Logo to product/packaging

•Newsletter (email marketing)

•Website: Functioning buttons/style

•Landing page - Conversion

•Google My Business - linked up with Facebook 



1. Get into the breakout rooms with your teammates.
2. Check out the social media accounts of the other teams.

3. Discuss together what you can learn from their Facebook, Instagram, Twitter and 
Linkedin accounts.

4.  Brainstorm some content and add it in Table 1 and the Calendar in your activity.
5.  Come back to main room and share your ideas.

Social media accounts of each team overpage



Organisation IG FB TW LI Website

TCS https://www.instagram.com/t
csmalaysia/?hl=en

https://www.facebook.c
om/TurtleConservationS
ocietyofMalaysia/

https://twitter.com/tcsm
sia?lang=en

https://www.turtleco
nservationsociety.org
.my/

PACOS Trust https://www.instagram.com/
pacostrust/?hl=en

https://www.facebook.c
om/pacostrust/

https://twitter.com/paco
strust?lang=en

https://au.linkedin.co
m/company/pacos-
trust

https://pacostrust.co
m/

United Voice https://www.instagram.com/
unitedvoice_malaysia/

https://www.facebook.c
om/unitedvoicemalaysia

https://www.unitedv
oice.com.my/

PSPK - - - -

SevenTeaOne https://www.instagram.com/
7tea1/?hl=en

https://www.facebook.c
om/7tea1/

https://twitter.com/7tea
1?lang=en

https://www.linkedin
.com/company/7tea1

https://seventeaone.
my/

TenRinggitClub https://www.facebook.c
om/tenringgitclub/

https://10ringgitclub.
webs.com/?fbclid=Iw
AR2iJw2uUEgfi0ePV5
GS3aNY-
4MKMhEQYKN2lvp84
bisVj1vd5Q52QORgt
U

https://www.instagram.com/tcsmalaysia/?hl=en
https://www.facebook.com/TurtleConservationSocietyofMalaysia/
https://twitter.com/tcsmsia?lang=en
https://www.turtleconservationsociety.org.my/
https://www.instagram.com/pacostrust/?hl=en
https://www.facebook.com/pacostrust/
https://twitter.com/pacostrust?lang=en
https://au.linkedin.com/company/pacos-trust
https://pacostrust.com/
https://www.instagram.com/unitedvoice_malaysia/
https://www.facebook.com/unitedvoicemalaysia
https://www.unitedvoice.com.my/
https://www.instagram.com/7tea1/?hl=en
https://www.facebook.com/7tea1/
https://twitter.com/7tea1?lang=en
https://www.linkedin.com/company/7tea1
https://seventeaone.my/
https://www.facebook.com/tenringgitclub/
https://10ringgitclub.webs.com/?fbclid=IwAR2iJw2uUEgfi0ePV5GS3aNY-4MKMhEQYKN2lvp84bisVj1vd5Q52QORgtU
https://10ringgitclub.webs.com/?fbclid=IwAR2iJw2uUEgfi0ePV5GS3aNY-4MKMhEQYKN2lvp84bisVj1vd5Q52QORgtU
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